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DU Anglais des Affaires — Business English

ORGANISATION

The fifteen-hour course runs from Monday 28" August to Friday 1t September, from 9.30 to
12.30pm and is given by experienced teachers of MOMA.

AIMS OF THE COURSE

During this pre-teaching week, the course will mainly focus on speaking and listening skills
through various activities like listening to videos, role plays and discussions in English ALL THE
TIME. All the topics are related to business and management studies.

You will also have some homework to do for the following day. The videos are based on the
majors taught at MOMA. Vocabulary exercises will help you enrich your knowledge of business
expressions and reinforce your knowledge of phrasal verbs. The reading activities bring
additional data and ideas that will be discussed /debated in groups. Although, no grammar
exercises are included as such, the teacher will give guidance so as to help you remedy any
typical mistakes.

Over the week you will have to prepare a presentation for Friday on a given theme. Your English
teacher will go through the handout and instructions on Monday, will explain everything and
answer any questions you may have.

ASSESSMENT

Your final grade is based on three components:

1. (30%) is linked to your participation, efforts made and performance in both homework
and classroom activities.

2. (30%) is based on Friday’s listening test.

3. (40%) on Friday’s oral presentation.

A University Certificate will be awarded on successful completion of the course.
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COURSE CONTENT

% Language : CECRL level B1+/B2
= Listening & reading skills
= Speaking and fluency skills
= Vocabulary, pronunciation and grammar help

+ Topics (may vary)
* Products: describe and present a famous brand; an advertising campaign
= Strategy: business expansion
= Costs: negotiate, make compromises, make a proposal and reach an agreement.
= Meetings: discuss a clients’ situation and the launch of a project.

% Learning Outcomes

Focusing on English as a tool for communication and using a series of videos, practical
workshops through role plays and meetings, you will learn, for example, how to:

= Give a presentation about a product or a service
»= Analyse data and present your result at a meeting
= Deal and negotiate with suppliers

= Hold and participate in meetings

= Prepare the launch of an event

% Material — work activity handouts will be distributed in class
= Something to write on (paper or computer)
» Something to write with

= Optional: headphones, earphones, earbuds ...
= Moodle platform

% To sign up : deadline Tuesday 18" July 2023.

If you would like to join us, send an email to judith.hoskins@umontpellier to sign up.
1. Please note : a minimum of 15 participants is required for the DU to take place.

The cost is 75 euros for undergraduates and 450 euros for continuing education
participants. Once your participation has been confirmed on July 19 you may finalise your
participation with the Service de Scolarité until 28" August, before the course begins.
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